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Type of 
cooperative 

Year of 
foundation 

Main activity Annual 
revenues 

(2015) 

Members 
(female 

members) 

Area of 
activity 

B 2015 Retailing of organic foods and 
products 

€ 50,000 12 (11) Local 

B 2012 Management of historical and 
cultural areas and touristic services  

€ 95,000 4 (4) Local 

B 2014 Cultural services for disabled people € 7,000 5 (3) National 
B 2011 Art workshop € 60,000 3 (2) Local 
B 2011 Textile workshop, ecodesign € 10,000 6 (5) National 
A 2010 Personal care services € 83,000 11 (11) Local 
A 2011 Educational and social rehabilitation 

services 
€ 150.000 6 (5) Local 

A+B 2013 Services for parenting support, 
management of a family center 

€ 69.000 5 (5) Local 

 

Tabella 1: principali informazioni sul campione  
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Tabella 2: principali informazioni sul presidente della cooperativa 
 
 

 

 

Tabella 3: motivazioni personali 
 
 

Age Education Type (years) of previous work experience Status (n. of 

children) 

52 High school degree Administrative employee (27) Single (1) 

57 Master degree Financial and insurance consultant (8) Single (0) 

60 Medium school degree Entrepreneur (25) Married (3) 

41 High school degree Employee (10) Married (1) 

45 High school degree Hotel reception manager (20) Single (1) 

46 Master degree Social worker (10) Married (3) 

40 Master degree Social worker (10) Single (0) 

38 Master degree Social worker (15) Single (1) 

Why did you decide to set up a social 

cooperative? 

Due to the difficulties in finding a job 

For work and family balance reasons 

For the difficulty to have a satisfactory career in the previous job 

For cases of discrimination in the previous workplaces 

Due to social motivations 

For the necessity to have a professional success 

Due to the desire to offer job opportunities to other people 

For the less competitive business environment 

 Other motivations 
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What were the main obstacles to the 

constitution of the social cooperative? 

Work/family balance 

Stereotypic vision of women’s role 

Difficulty of access to financial resources 

Lack of support by institutions 

Lack of support by family 

Lack of support by professional associations/other social cooperatives 

Economic/financial crisis 

 Other motivations 

 
Tabella 4: principali ostacoli 
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 Did/do the fact of being a woman affect … 

 …your institutional role? …the relation with your employees? …the activity run by the SC? 

1.  No influence No influence No influence 

2.  No influence No influence No influence 

3.  No influence No influence No influence 

4.  No influence No influence No influence 

5.  Positive influence  
(empathy, collaboration and 

multitasking skills) 

No influence No influence 

6.  No influence No influence No influence 

7.  Negative influence 
(different approach of people 

in comparison with a male 
entrepreneur) 

No influence Positive influence  
(due to the typology of activity) 

8.  Negative influence 
(due to the stereotypic vision 

of female entrepreneurs) 

Positive influence 
(most of employees are women)  

No influence 

Tabella 5: gender influence 
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 Tabella 5: presenza e tipologia di contratti di lavoro flessibili 
 
 
 

 Part time contracts Managing autonomously 

the working time 

Work from home 

1.  X   

2.  X X X 

3.   X X 

4.  X  X 

5.     

6.   X X 

7.  X X  

8.   X  



10 
 



11 
 

 



12 
 

‐



13 
 

‐

‐

́



14 
 


